ROBIN COLLUM *
Special fo The Iournal
EDMONTON S

were chargmg that we
“Max’s Edmonton Food Bask

non-govemmental pri

city, and hasbeen credited with helping " -
to keep Edmonton food pnces some of .

the lowest in the country. -

“I don't think people realize j Just how -
big an impact he had on-our quality of -

life here in terms of grocery prices,” said
Wendy Armstrong, past president of the
Canadian Association of Consumers’ Al-
bertachapter.© - *

“Other people may. be skeptrcal but
there is no doubt in my mind that his

- work was integral to keeping prices
downinEdmonton.” : .

Max Satanove died of pneumoma on
Jan. 27, 2009. He was 92. -

After servmgmthe Canadian Air Force
in the Second World War, Mr. Satanove
entered the grocery business working
forhis father-in-law at the Alberta Trad-
ing Compariy. He eventua]ly took over
the business.

Mr. Satanove sold the store and retired
after his 60th birthday, but he couldn’t
stand being idle for long. His interest in
the grocery industry drew him back in,
and he started the price survey asahob-
byin 1988. . :

“Keeping busywas reallymrportant to
him, but he didn't want the stress of run-
ning the store,” said Mr.’ Satariove’s
daugh" er, E “He sa1d 1
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need somethmg to keep me busy, and
started the food survey.”

“This is my thing. It's something I can
do, and to a certain extentit’s avaluable
service,” Mr. Satanove said ina 1989 in-
terview

“I getakick out of it and I enjoy doing
it,” he said two years later.

Mr. Satanove would start with a-list
of possible products. On Sundays, he
drove from store to store to make sure
the items were available at all the chains,
and would pare down that week’s list
to 42 items.

He made sureto include a selection
of meat, produce, dairy, canned food,
and dry goods.

Mr. Satanove returned to the same
stores on Monday with his pared-down
list torecheck the prices, then totalled it
allupathome. Early on, the surveywas
publishedin The Joumal before moving
toits eventual home at The Exammer

8/1/o9

“'would come in to otir office shaking

. hiswork.

Hendy was man
Mayfield Save-on-

cing : the *co petmon ;

| among retailers, and by doing this Ed:

nton has some of the lowest food
rices in the country,” Mr. Satanovesaid

~in 2006, a claim consistently bome out
- ‘in cross-Canada pricing surveys.
“I remember in the mid-'90s, Max .

.hl-s f :
head, saymg‘WlllyoulookatthJs prices’

. arecreeping up again,” Armstrongsaid.

“Sowe’d put out a press release, and .
within 10 days prices would have: gonev‘ :
back down.” .
In 2006, Mr. Satanove earned the Al-
berta Consumer Champion Award for .

But while he was proud of hls role -
helpingkeep priceslow, he said he want:
ed his surveys to be an accurate record
of the costof food across thecity, notjustm; ‘
adiscount guide.

“Thisisnota bargam—ﬁnder,” he once ..
said. “The price is asI seeit everyday” )

And he hated the word cheap. : .

“Cheap means inferior, and you don't -
want to'call them, well inferior gro— X
ceries;” he said. A

Mr. Satanove retired his Food Basket
in 2006, when he stopped driving. But ’
prices were never far from hismind. * ",

“He was always thinking aboutit,”
Ohayonsaid. “Hewas so concernedthat -
the prices were going up. Hewas saying,
‘We need someone to go out thereand -
doasurvey.’”

' Mr. Satanove is survived bylus wife -
Julie, his children Larry, Esther and Tom,
and his sixgrandchildren and two glmt-
grandch:ldren




